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ABSTRACT

The purpose of this research was to: 1) develop the Sale Learning System to improve
marketing player skill 2) study the results of the Sale Learning System to improve marketing player
skill and 3) study the satisfaction of the Sale Learning System to improve marketing player skill.

The results of the research were as follows: 1) the Sale Learning System to improve
marketing player skill consists of 3 components, 1) input factors that promotes the content of
marketing and sale concepts 2) Processes including marketing creative work production. 3) Export
factors, including assessment of marketing skills. The learners will be able to access the system
through the domain. https://www.wbi.msu.ac.th 2) The results of the experiment using the Sale
Learning System to improve marketing player skill found that learners shows the concept of
marketing and sale at a good level. 3) Results of overall satisfaction on the Sale Learning System
to improve marketing player skill is at high level (X = 3.88)
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